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EVENT PLANNING

Snapchat geofilter
Full Buffet
Dutch Bros. Coffee
Voodoo donut
Glitter bar
Bubble bar
Gift bags
Real fish!
Welcome signs
Photo-booth & props
Custom shirts
DJ
Themed lighting

A l p h a  C h i  O m e g a  F a l l  2 0 1 6  B i d  D a y  

Task: Plan and coordinate a welcoming

event for new members of the sorority.  

Budget: $3,000+

Theme: Under The Sea

Guest Count: 200+

Location: Univ. of Oregon AXO house

I also created a bid day video which

showcased the event. The video is posted

on Vimeo at:

https://vimeo.com/185926708

It was featured on University Primetime. 

Event Features

K E L L Y  S H A P I R O 2 



EVENT PLANNING

Free workout class
Small gifts for attendees
Raffle for large prizes
Photo booth with props

V i c t o r i a  S e c r e t  P i n k  C a m p u s  R e p  E v e n t s

PINK Active Event

Event Features

K E L L Y  S H A P I R O

Victoria Secret Fashion Show

over 100 attendees

Event Features

Fashion Show screening
Victoria Secret trivia w/ prizes
Raffle for large prizes
Photo booth with props

over 60 attendees
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EVENT PLANNING

Full buffet
Champagne toast &
cake plating
Wine service for dinner
Party favors
Instagram hashtag
Photographer
Day-of coordinators
Bridesmaids &
groomsmen gifts
Acoustic guitarist for
ceremony
Security guard
Welcome signs
Onsite parking
Covered outdoor
reception

W e d d i n g  P l a n n i n g  I n t e r n  P r o j e c t

Task: Plan a fictional wedding using real

vendors and pricing. Include a vendor list

& timeline for day-of coordination. 

Budget: $25,000

Theme: Fairy tale

Guest Count: 125 adults - 0 kids

Location: Greater Los Angeles Area

See pages 5 & 6  for full vendor list & timeline

Event Features
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K E L L Y  S H A P I R O

EVENT PLANNING
W e d d i n g  P l a n n i n g  I n t e r n  P r o j e c t

Timeline:  day-of coordination & vendor list
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K E L L Y  S H A P I R O

EVENT PLANNING
W e d d i n g  P l a n n i n g  I n t e r n  P r o j e c t

Timeline:  day-of coordination & vendor list  continued
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K E L L Y  S H A P I R O

MARKETING
M a r k e t i n g  C o m m u n i c a t i o n  P l a n :  S t u d i o  O n e  C a f e

Sampling Event

New Communcation Tools

Task: Create a marketing plan for a local business
that lacks effective communication tools.

Steps
1)  Analyze internal & external marketing    
    environment
2) Analyze current integrated marketing    
    communications
3) Segmentation, targeting, positioning
4) Choose new effective communications
    tools to utilize 
5) Create a campaign to bring awareness to
    the business's new marketing tools
6) Objectives & contingency plan

 

Promotions
Frequency Program
Social Media

Instagram
Snapchat Geofilter
Facebook

Point of Purchase

Website

Transit Advertising

Public Relations

Personal Selling

Campaign

Sampling event at Univ. of Oregon
Promote on social media,
website, and press release
Pass out flyers at sampling with:
coupon, frequency card, and
info on current promotion
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K E L L Y  S H A P I R O

MARKETING
M a r k e t i n g  C o m m u n i c a t i o n  P l a n  C o n t i n u e d :  W e b s i t e  C r e a t i o n

Task: One of my responsibilities within

the marketing team was to create a website

showcasing the new communication tools.

K E L L Y  S H A P I R O

Website Platform: Wix
Cost: New domain name
Features: View menu icon follows user

For a closer look at the full website, visit:
http://kellyanneshapiro.wixsite.com/studioonecafe
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K E L L Y  S H A P I R O

MARKETING
S o c i a l  M e d i a  M a n a g e m e n t :  T h e  S Q  F a c e b o o k

Task: Update The Sport Quotient's

Facebook page, highlighting trending

articles and directing traffic to the

website.
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K E L L Y  S H A P I R O

MARKETING
P u b l i c  R e l a t i o n s :  E n v i o r m e n t a l  S c a n n i n g
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